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Preface

THIS SEMI-STRUCTURED INTERVIEW CAN BE USED BY PROFESSIONALS TO HELP GUIDE 
THEIR ASSESSMENT OF ADOLESCENTS STRUGGLING WITH MENTAL HEALTH. DESIGNED 
TO TARGET “RED FLAGS” ABOUT HOW TEENS ARE USING SOCIAL MEDIA TO COPE WITH 
MENTAL HEALTH ISSUES, THIS TOOL MAY ASSIST PROFESSIONALS IN IDENTIFYING 
AREAS THAT MAY NEED TO BE INVESTIGATED FURTHER.  SPECIFICALLY, THE 
INTERVIEW DELVES INTO THE PATTERN OF USE BY ADOLESCENTS; THE CONTENT 
CREATED, “FOLLOWED,” OR “SHARED” AND ITS INFLUENCES ON THEIR PERSONALITY 
AND IDENTITY. 

THIS TYPE OF WORK HAS THE POTENTIAL TO REACH MORE ADOLESCENTS AND 
PROVIDE THEM WITH SERVICES THAT MAY BE OF GREAT BENEFIT TO THEM. SIMILAR 
INTERVIEWS, COUNSELING INTERVENTIONS, AND PREVENTATIVE RESOURCES CAN 
CONTINUE TO HIGHLIGHT THE NEED FOR RESOURCES RELATED TO SOCIAL MEDIA. 

SPECIFICALLY FOR ASSESSMENT PURPOSES, LEWIS, HEATH, MICHAL, AND DUGGAN 
(2012) RECOMMENDS SCHOOL PSYCHOLOGISTS LOG THEIR SOCIAL MEDIA USE, 
HIGHLIGHTING THEIR THOUGHTS, FEELINGS, AND ACTIONS BEFORE, DURING, AND 
AFTER USING SOCIAL MEDIA. NEXT, A SEMI-STRUCTURED INTERVIEW CAN BE USED TO 
ASSESS THE WAY ADOLESCENTS ARE ENGAGING IN SOCIAL MEDIA CONTENT. ALSO, 
THE CLINICIAN MAY DETERMINE THE FREQUENCY, DURATION, AND TIME OF DAY OF 
ONLINE ACTIVITIES. THUS, CLINICIANS MAY BE ABLE TO EVALUATE THE FUNCTION OF 
THEIR SOCIAL MEDIA USE, POTENTIAL ANTECEDENTS TO USING SOCIAL MEDIA, AND 
POSSIBLE HARMS AND BENEFITS OF THE ACTIVITIES. 

SCHOOL PSYCHOLOGISTS CAN IMPROVE THEIR EFFICACY IN PROVIDING MENTAL 
HEALTH SERVICES BY BECOMING FAMILIAR WITH THE SOCIAL MEDIA MICROCOSM OF 
ADOLESCENT CULTURE.  SCHOOL PSYCHOLOGISTS CAN GAIN GREAT INSIGHT INTO 
HOW TEENS USE AND VALUE SOCIAL MEDIA IN THEIR EVERYDAY LIVES. LEWIS, HEATH, 
MICHAL, AND DUGGAN (2012) RECOMMEND SCHOOL PSYCHOLOGISTS FAMILIARIZE 
THEMSELVES WITH THE COLLOQUIUMS OF SOCIAL MEDIA BECAUSE ENGAGEMENT WITH 
USERS OF SOCIAL MEDIA MAY BE DIFFICULT WITHOUT THE REPERTOIRE OF SOCIAL 
MEDIA. 

FURTHERMORE, DUGGAN, HEATH, LEWIS, AND BAXTER (2011),  RECOMMENDS SCHOOL- 
BASED MENTAL HEALTH PRACTITIONERS FAMILIARIZE THEMSELVES WITH THE CULTURE 
AND THEMES OF SOCIAL MEDIA.  THEY SHOULD UNDERSTAND THE ONLINE SUPPORT 
GROUPS, “WHICH MAY RANGE FROM EDUCATIONAL AND SUPPORTIVE TO NORMALIZING 
AND REINFORCING” (DUGGAN, HEATH, LEWIS, & BAXTER, 2012, P. 65).   ALSO, DUGGAN, 
HEATH, LEWIS, AND BAXTER (2011),  RECOMMEND BECOMING FAMILIAR WITH THE 
CONTENT ON SOCIAL MEDIA PLATFORMS WHICH CAN GUIDE ASSESSMENTS OF 
STUDENTS. 

SOCIAL MEDIA IS AN INFLUENCE ON ADOLESCENTS LIVES THAT DOES NOT SEEM TO BE 
GOING AWAY ANYTIME SOON. IN CONCLUSION, ROMER AND RICH ASTUTELY STATED, 
“ADOLESCENTS TODAY HAVE GREATER ACCESS TO INFORMATION ABOUT THEIR 
BODIES, THEIR SELVES, AND THE WORLD IN WHICH THEY ARE LIVING, ALL OF WHICH 
MAY LEAD TO EFFECTS NOT SEEN IN THEIR PREDECESSORS” (2016).  



THE PURPOSE OF THE SEMI-STRUCTURED INTERVIEW IS TO ASSESS HOW ADOLESCENTS ARE 
USING SOCIAL MEDIA, WHY THEY ARE USING SOCIAL MEDIA, AND HOW IT MAY AFFECT THEIR 
MENTAL HEALTH. IT IS DESIGNED TO TARGET “RED FLAGS” ABOUT HOW ADOLESCENTS ARE 
USING SOCIAL MEDIA TO COPE WITH MENTAL HEALTH ISSUES; THIS TOOL MAY ASSIST 
PROFESSIONALS IN IDENTIFYING AREAS THAT MAY NEED TO BE INVESTIGATED FURTHER. 

FOR THIS INTERVIEW, SOCIAL MEDIA WILL BE REFERRED TO AS THE CONTENT THAT IS 
CREATED AND SHARED ON SOCIAL NETWORKING PLATFORMS (SNP). SOCIAL NETWORKING 
PLATFORMS ARE THE APPLICATIONS (APPS) AND WEBSITES THAT INDIVIDUALS USE TO 
DISPLAY AND SHARE SOCIAL MEDIA, INTERACT WITH OTHER USERS, AND GATHER 
INFORMATION AND RESOURCES.   

Helpful Definitions

Social media: Content that is created and shared through specific Platforms or 

sites. Also, users can connect and interact with other members through SNP. 

Facebook: An SNP where individuals can create user profiles, upload and share 

comments, pictures, videos, and documents, interact with other users through private 

and public comments.  

Twitter is a service for friends, family, and coworkers to communicate and stay 

connected through the exchange of quick, frequent messages. People post Tweets,

which may contain photos, videos, links and up to 140 characters of text. These 

messages are posted to a users profile, sent to their followers, and are searchable on 

Twitter.

Instagram is a fun and quirky way to share snapshots of a users life through a series 

of pictures viewable by followers. Users can snap a photo with their mobile phone, 

then choose a filter to transform the image into a memory to keep around forever. 

Instagram allows users to experience moments in your friends' lives through pictures 

as they happen. Imagine a world connected through photos. 

Social Media

Facebook

Twitter

Instagram



Snapchat is an app that allows users to take pictures and videos and send the 

pictures and videos to their friends or users on the app. The pictures and videos can 

be viewed for 1-10 seconds before they disappear or the images can be added to their 

“story.” Their “story” is a collection of pictures and videos that can be viewed 

multiple times within 24 hours.  

Snapchat

Tumblr is a website that allows users to upload content to their profile. Other users 

of Tumblr can “reblog” or share and comment on the uploaded content. Also, users 

can search content that is of interest and add the content to their profile.  

Periscope is an application that allows users to live stream videos. Users can comment, 

heart, and share live videos.  

Tumblr

Whisper

Whisper is an SNP that allows users to post messages and receive replies anonymously. 

These messages are referred to as “whispers.” when the whispers are posted, they 

become superimposed over an image that the user uploads or over a picture from 

Whisper’s search engine.  

Periscope

Pinterest

Pinterest is an SNP that allows users to create their own “pinboards” where they can 

organize social media content such as photos and videos, called “pins.” Users’ pins 

and pinboards can be shared with other Pinterest users. Pins may have external links 

attached to them, allowing users to navigate to other websites. 

Whatsapp

WhatsApp is an app that allows users to message and call other users through the 

application. This application creates a “phone number” for each user for free, and 

users can use that number to contact other users. Unlike traditional texting, this 

app does not require a phone plan or cost money to message.

Other



PHYS ICAL  APP EARANCE :  ( E .G . ,  DR ESS ,  OVERAL L  APP EARANCE )  

MOOD AND  ACT IV ITY  L EVE L :  ( E .G . ,  A F F ECT ,  L EV E L  OF  ENGAGEMENT )  

MOVEMENT  AND  BEHAV IOR :  ( E .G . ,  POSTURE ,  E Y E  CONTACT )  

S P E ECH :  ( E .G . ,  VOLUME ,  S P E ED  OF  SP E ECH )  

T HOUGHT  CONTENT /PROCESS :  ( E .G . ,  HA L LUCINAT IONS ,  D E LUS IONS ,  OBSESS IONS ,  

SYMPTOMS  OF  D ISSOCIAT ION )  

COGNIT ION :  ( E .G . ,  OR I ENTAT ION  WITH IN  T IME ,  P LACE ,  ID ENT ITY ,  ABSTRACT  

TH INK ING )  

J UDGEMENT :  ( E .G . ,  D EC IS ION  MAK ING ,  P ROBLEM -SOLV ING )  

Observations

I NS IGHT :  ( E .G . ,  R ECOGNIZ ING  PROBLEMS ,  UNDERSTANDING  SEVER I TY )



TYPICAL

1. Onset of social media use

Probe: Why did you initially start using it? 

Probe: What attracted you to it? 

Probe: Is this reason still relevant?

The purpose of this section is to gauge how long the adolescent has been using

social networking platforms and why they started.  

When did you start using social media? 

     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

2. General social media useage

Probe: how much time do you spend on social media daily? Per week? 

Probe: Which sites do you use? 

Probe: do you use one tool more often than another? Equally? For 

example, one adolescent might like to share pictures more and thus use 

Instagram more often. 

Probe: How do you use them differently?

This section helps the clinician determine the frequency, duration, and time of 

day of online activities.   

How do you usually spend your time on social media? 

     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

3. social media preferences

Probe: what do you like to look at or read on these sites? 

PROBE: What do you like to post on these sites? 

Probe: how do you express yourself on social media? 

Probe: do you seek out ________?  

Probe: do you avoid content that is ________?

This section helps determine their behaviors and preferences on social media.  

what do you like/not like to do on these sites? 

     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

4. influence and socialization

Probe: Mostly people you know personally? Don't know personally? 

Celebrities? Athletes? 

PROBE: why do you follow them? 

Probe: do you compare yourself to them? Look up to them? Find them 

relatable? 

This section helps determine who they interact with on social media and why.  

who do you "follow" on social media? ("follow" means to engage in content of 

another user)  
     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

4. influence and socialization Continued 

Probe: Who do you usually talk to on social media? Who do you 

regularly communicate with on social media? 

PROBE: Do you prefer your online relationships or offline relationships? 

Probe: what kind of negative experiences have you had on social media? 

PROBE: how does it affect your use? 

This section helps determine who they interact with on social media and why.  

How does socializing with others on social media influence how you use it? 

Note any indications of cyberbullying.  

     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

5. impressions and attitudes

Probe: how do you feel while you are using social media? 

PROBE: how do you feel after you are done using social media? 

Probe: does your mood ever change during or after you use social media? 

This section helps determine how social media influence their emotions or how 

social media influences their feelings.  

when you think about social media, what words and images come to mind? 

     

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

6. resources

Probe: What have you looked for? 

PROBE: What have you found? 

Probe: Where have you found it? 

Probe: Do you trust this information/trust where it came from? 

This section helps determine what resources or information they seek on the 

platforms.  

do you ever use social media to find health information? 

Notes/Observations

ABNORMAL NEED TO REASSESS



TYPICAL

7. additional information

is there anything else you would like to share with me? 

Notes/Observations

ABNORMAL NEED TO REASSESS
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